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69%
OFTEN USE RECIPES 
WHEN COOKING

+40%
YOY GROWTH IN TOTAL 
SITE VISITS

1st 
EVER RECIPE SITE

$263B
SPENDING POWER

Comscore Multi-Platform (United States) (Desktop 2+ and Total Mobile 13+) Full Year 2022 monthly avg.; ListenFirst, 
followers as of 12/31/22, includes FB, TW, IG, YT, TikTok; Adobe, YouTube Analytics, DFP, Partner Data, Facebook Insights, 
Twitter Analytics, Instagram Analytics, Snapchat Insights, TikTok, Full Year 2022 monthly average; Comscore 
Multi-Platform, Dec 22 vs 21; 2022 Comscore Multi-Platform / MRI-Simmons Fusion (09-22/S22)

BRAND MISSION Epicurious is the 
ultimate brand for curious cooks. It 
is the place to go to level up your 
skills in the kitchen and answer the 
question: “What’s for dinner 
tonight?” Epicurious.com is a 
destination for inspiration, 
education, and advice and our new 
and improved Epicurious app will 
serve as a global and 
comprehensive recipe platform. 
Leading the cooking conversation 
into wider spaces, Epicurious is 
anchored in sustainability, diversity 
and accessibility, ultimately 
answering the question: What 
does it mean to be a modern 
home cook now?

“It’s right in the name—Epicurious is the place 
for the curious cook. It’s where cooks come to 
level up in the kitchen—expanding and dialing 
in their cooking techniques, understanding the 
context of globally focused recipes, and getting 
a delicious dinner on the table, no matter what's 
in the pantry or the fridge. Epicurious readers 
come to the site to learn the hows and whys of 
cooking and drink-making at home, whether 
they want to make full-flavored iced chai, 
delicately layered morning buns, a G&T that 
actually stays fizzy, or a great stir-fry even 
without a powerful gas stove. Today’s eaters 
want to cook with the planet (and their own 
health) in mind, so our coverage, meal plans, 
and recipe finder tools include everyday recipes 
and holiday inspiration for plant-based eating 
and common dietary restrictions.”

MAGGIE HOFFMAN, DIGITAL DIRECTOR

6.6M 
AVG. MONTHLY 
DIGITAL UNIQUES

9M 
SOCIAL FOLLOWERS

34M 
AVG. MONTHLY 
VIDEO VIEWS



BRAND 
HIGHLIGHTS

SPRING BAKE I MARCH  This March, Epicurious is bringing 
back its ever popular baking hub with expert-tested tips 
and recipes for cakes, breads, cookies, and more. For the 
first time ever, Epicurious will be creating a bundle page 
with 35+ existing recipes and several new recipes, creating 
one big destination for all things baking.

EASIEST WEEK EVER | QUARTERLY Epi’s Easiest Week 
Ever is a popular meal plan that offers a week’s worth of 
flexible and delicious dinner inspiration that readers can 
make without too much effort or time. The meal plan is 
structured for maximum flexibility and minimum stress. 
You can riff on the recipes, jump in and out of the week 
in any order, or just take inspiration from the swap 
suggestions and get-ahead tricks that make tomorrow 
even easier. 

EPICURIOUS HOLIDAYS | NOVEMBER/DECEMBER  
Every year, home cooks flock to our sites for holiday 
cooking and entertaining ideas in the busiest season of 
the year. From shopping guides to expert advice to of 
course our incredible catalogue of new and archival 
recipes, Epicurious is a one stop shop for all things 
holiday cooking.

AFTER HOURS | EVERGREEN BA and Epicurious are 
joining together to create After Hours, a not-so-secret 
speakeasy where Test Kitchen editors retreat after a long 
day. It will be a premier digital destination and set for 
new cocktail video & social content. After Hours will also 
serve as a venue for industry, consumer and client 
entertaining, bringing drinks fans onto the set of their 
favorite series.

YOUTUBE | EVERGREEN The Epicurious video channel is 
a platform that appeals to a wide audience base of home 
cooks who want to learn more about ingredients, tools 
and techniques. In 2023, we have some of our most 
popular franchises returning, such as Pro v. Novice which 
pits a professional chef with a home cook creating the 
same kind of dish with each other’s ingredients, and 
some newer series like Passport Kitchen, which expands 
our audience’s cooking knowledge by tapping chefs with 
regional cooking expertise to introduce viewers to 
different food ways. 


