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BRAND MISSION GQ is the flagship 
of men's fashion and style. To be GQ 
is to be forward-looking, progressive 
and cutting-edge. For over 60 years, 
GQ has been home to the most 
elevated and respected 
photography, design, reporting and 
writing in the men's space. Today, 
GQ is also a digital, social, video and 
experience powerhouse—a 
community where readers gather to 
be inspired and exchange ideas 
around style, creativity and culture. 
As masculinity evolves and men's 
fashion has moved to the center of 
the global pop-culture conversation, 
GQ's authority has never been 
broader or stronger.

"What does it mean to be 'GQ'? Of course it 
means that you're stylish. But beyond that, 
to be GQ is to be progressive. Modern. 
Cutting edge. It's as much about how you 
think as how you dress. That's why, as 
society and masculinity continue to evolve, 
we are using our platform to lead the way 
forward. To be 'GQ' is to fight for equality 
among all races, sexes, identities and 
orientations. It means to believe in and 
practice sustainability. To be 'GQ' is to 
demand respect for your own 
individuality—and to grant that same 
respect to everyone else."  

WILL WELCH, EDITOR IN CHIEF
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2023 BRAND 
HIGHLIGHTS

FASHION MONTH | JANUARY Our editors around the globe cover 
Paris and Milan fashion week collections, featuring reviews, trend 
reports and brand, designer and model profiles. See what's 
catching the eyes of the GQ fashion team.  

GQ SPORTS STYLE HALL OF FAME | FEBRUARY GQ Sports Style 
Hall of Fame at Super Bowl LVII will be the first in a new series of 
star-studded events that bring the coolest names in sports 
together for an exclusive induction ceremony and series of 
conversations about their legendary style. And this year, for the 
first time ever, GQ fans and consumers will get a front row seat to 
all of the action held within a singular venue and produced with 
distinctive GQ style.

GQ GLOBAL CREATIVITY AWARDS | APRIL GQ will launch a new 
global awards franchise. Celebrating the creative innovators who 
are moving culture forward across the worlds of music, film, 
fashion, art, literature, design, technology and more. Followed by 
a wild, rocking, red-carpet awards gala in NYC.

GQ HYPE | AUGUST - SEPTEMBER The GQ Hype Issue aims to 
answer “What’s everybody talking about right now?” Giving a 
nod to its second year, the annual franchise will highlight 
everything buzzy, new and emerging in GQ’s world—from film to 
tech to food.

GQ HOLIDAY | OCTOBER - DECEMBER Your one-stop shop for all 
the products GQ editors love with holiday inspiration for 
everyone on your gift list, featuring 20+ holiday gift guides within 
GQ's shopping recommendation engine GQ Recommends.

MEN OF THE YEAR | NOVEMBER - JANUARY For more than 28 
years, GQ Men of the Year has honored the personalities that 
have shaped and defined the year in culture. In 2023, GQ will 
shine a spotlight on the breakout men and women who made 
the moment with multiple cover stars, blockbuster 
cross-platform content and a star-studded event in Los Angeles.



2023 PRINT 
EDITORIAL 
CALENDAR

FEBRUARY: GQ SPORTS STYLE HALL OF FAME
CLOSE DATE: 11/21/22  ON SALE DATE: 01/31/23

MARCH: NEW ERA OF MEN’S ACCESSORIES
CLOSE DATE: 12/19/22  ON SALE DATE: 2/28/23

APRIL/MAY: CREATIVITY AWARDS
CLOSE DATE: 2/3/23  ON SALE DATE: 4/11/23

JUNE/JULY/AUGUST: SUMMER ISSUE
CLOSE DATE: 4/6/23  ON SALE DATE: 6/13/23

SEPTEMBER: GQ HYPE
CLOSE DATE: 6/23/23  ON SALE DATE: 8/29/23

OCTOBER: FASHION & CULTURE
CLOSE DATE: 7/21/23  ON SALE DATE: 9/26/23

NOVEMBER: STYLE ISSUE
CLOSE DATE: 8/25/23  ON SALE DATE: 10/31/23

DECEMBER/JANUARY: MEN OF THE YEAR
CLOSE DATE: 9/22/23  ON SALE DATE: 11/28/23

*All editorial plans and dates are subject to change
Space commitment and materials due on issue close


