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SAY SELF GIVES 
ADVICE / 
INSPIRATION TO 
HELP THEMSELVES

Comscore Multi-Platform (United States) (Desktop 2+ and Total Mobile 13+) Full Year 2022 monthly avg.; ListenFirst, 
followers as of 12/31/22, includes FB, TW, IG, YT, TikTok; Adobe, YouTube Analytics, DFP, Partner Data, Facebook Insights, 
Twitter Analytics, Instagram Analytics, Snapchat Insights, TikTok, Full Year 2022 monthly average; Comscore Multi-Platform, 
Dec 22 v 21; 2022 Comscore Multi-Platform / MRI-Simmons Fusion (09-22/S22); SELF/Condé Nast Global Brand Tracker, 
Q4’22

BRAND MISSION  SELF is wellness 
you can trust. Our core mission is 
helping people take better care of 
themselves and other people. By 
adhering to our values of accuracy, 
inclusivity, empathy, and 
community, SELF provides our 
audience with practical, 
easy-to-digest information across 
all platforms. In a time when 
personal health and public health 
are intertwined, SELF stands out as 
the authority in wellness.

SELF aims to be a source of clarity and 
direction when it comes to health and 
fitness—whether you're a total beginner or 
have always prioritized wellness. We care 
deeply about making sure our audience has 
the tools they need to take care of themselves 
and their communities; our mission is to 
deliver relevant, relatable, highly-credible, and 
genuinely inspiring content every single day. In 
2023, we'll continue to focus on critical topics 
like mental health, the 'tripledemic,' and 
ongoing attacks on bodily autonomy, and 
further expand our role as champions of public 
health."

RACHEL MILLER, EDITOR IN CHIEF

+13%
YOY GROWTH (VIEWS 
PER VISITOR)

$289B 
SPENDING POWER

80% 
ALWAYS LOOKING 
FOR NEW WAYS TO 
LIVE A HEALTHY LIFE

5.9M
AVG. MONTHLY 
DIGITAL UNIQUES

5M
SOCIAL 
FOLLOWERS

17M
AVG. MONTHLY 
VIDEO VIEWS



BRAND 
HIGHLIGHTS

NEW YEAR’S CHALLENGE | JANUARY SELF kicks off the 
New Year with bright colors and energetic workouts that are 
sure to eliminate winter blues. This year’s challenge will be 
all about sparking joy through movement.

ACTIVEWEAR AWARDS | JANUARY Each year, SELF editors, 
workout enthusiasts, and fitness pros test out the latest 
apparel, tanks, tees, jackets, leggings, and more—selecting 
only the very best to be part of the 2023 SELF Activewear 
Awards. 

PANTRY AWARDS | FEBRUARY In this new awards 
franchise, SELF editors and nutrition  experts will share the 
CPG items they can’t live without including: bulk-buy 
staples, flavor-packed condiments, and all the  
munchies-worthy snacks of your dreams.

KEEP IT HOT ISSUE | FEBRUARY Just in time for Valentine’s 
Day, SELF and a panel of “sexperts” are giving a 
much-needed update to the sex ed curriculum. This 
editorial issue will focus on ways to build and maintain 
passion in monogamous and non-traditional relationships.

HEALTHY HOME AWARDS | MARCH SELF is launching into 
spring cleaning season with a brand new awards franchise, 
highlighting the very best home products to keep your 
home clean, safe, and organized.  

SCIENCE OF SKIN | MARCH From psoriasis to eczema to 
acne, there’s plenty to discuss when it comes to skin. This 
editorial package will focus on different skin conditions, 
racial disparities in dermatology, advances in skin care 
tech/cosmeceuticals, and more. 

GUIDE TO GETTING OUTSIDE | APRIL An editorial package 
that will celebrate the great outdoors and all they have to 
offer. Articles will cover camping, hiking, AirBnB travel, van 
life, wellness destination travel, and refreshes of existing 
content from this year.

OUTDOOR AWARDS | APRIL Featuring the best camping 
equipment (tents, sleeping bags, cooking appliances, and 
more), hiking apparel and gear, and everything you need to 
enjoy the outdoors safely. 

CHECKING IN: MASCULINITY AND MENTAL HEALTH | MAY 
SELF will take a deep dive into men and mental health, 
examining the stigmas that prevent men from seeking 
treatment, the ways toxic masculinity affects mental health, 
and more. 

SPRING CHALLENGE | JUNE Featuring short workouts and 
low-impact options (like leisurely walks), this challenge 
reminds participants that they don’t have to “go hard” all 
the time. 


