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71%
OFTEN USE RECIPES 
WHEN COOKING

+40% 
YOY GROWTH IN AVG 
TIME SPENT ON SITE

1st 
EVER RECIPE SITE

$416B 
SPENDING POWER
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BRAND MISSION Epicurious is the 
most trusted cooking brand in the 
world. The longtime home to the 
Bon Appétit and Gourmet recipe 
archives, Epicurious has grown to 
include original recipes from the 
Epicurious Test Kitchen, daily 
advice from the cooking-savvy 
Epicurious staff, and some of the 
fastest-growing food video series 
on YouTube. Leading the cooking 
conversation into wider spaces, 
Epicurious is anchored in 
sustainability, diversity and 
accessibility, ultimately answering 
the question: What does it mean 
to be a modern home cook now?

“It’s right in the name—Epicurious is the place 
for the curious cook. It’s where cooks come to 
level up in the kitchen—expanding and dialing 
in their cooking techniques, understanding the 
context of globally focused recipes, and getting 
a delicious dinner on the table, no matter what's 
in the pantry or the fridge. Epicurious readers 
come to the site to learn the hows and whys of 
cooking and drink-making at home, whether 
they want to make full-flavored iced chai, 
delicately layered morning buns, a G&T that 
actually stays fizzy, or a great stir-fry even 
without a powerful gas stove. Today’s eaters 
want to cook with the planet (and their own 
health) in mind, so our coverage, meal plans, 
and recipe finder tools include everyday recipes 
and holiday inspiration for plant-based eating 
and common dietary restrictions.”

MAGGIE HOFFMAN, DIGITAL DIRECTOR

9.2M 
AVG. MONTHLY 
DIGITAL UNIQUES

8.5M 
SOCIAL FOLLOWERS

38.8M 
AVG. MONTHLY 
VIDEO VIEWS



BRAND 
HIGHLIGHTS

EASIEST WEEK EVER | QUARTERLY Epi’s Easiest Week 
Ever is a popular meal plan that offers a week’s worth of 
flexible and delicious dinner inspiration that readers can 
make without too much effort or time. The meal plan is 
structured for maximum flexibility and minimum stress. 
You can riff on the recipes, jump in and out of the week 
in any order, or just take inspiration from the swap 
suggestions and get-ahead tricks that make tomorrow 
even easier. Kicking off with a summer package in July, 
we’ll also have one for back to school in September.

EPICURIOUS THANKSGIVING | NOVEMBER There’s no 
doubt that Thanksgiving could look very different for 
many people this year. The dinner party might be 
smaller. The budget might even be tighter. You might 
even be cooking it for the first time. This year, Epicurious 
is approaching Thanksgiving from every lens and 
inspiring home cooks to try their hand, no matter their 
circumstances.

HOLIDAY | DECEMBER Every year, home cooks flock to 
our sites for holiday cooking and entertaining ideas in 
the busiest season of the year. From shopping guides to 
expert advice to of course our incredible catalogue of 
new and archival recipes, Epicurious is a one stop shop 
for all things holiday cooking. This year, we’ll be creating 
a special package on Holiday Breads, featuring recipes 
inspired by cultures and traditions around the world. 
We’ll also be refreshing our holiday recipe finder.

FOOD LOVER’S GUIDE: COOKING FOR A HEALTH 
CONDITION | EVERGREEN When it comes to health 
conditions, the food you eat can either be your best 
medicine or your worst enemy. Through this BIB digital 
and video franchise, Epicurious will simplify with  create 
guides for home cooks including expert-approved 
recipes tailored for each condition.

AFTER HOURS I EVERGREEN This year, BA and 
Epicurious are joining together to create After Hours, a 
not-so-secret speakeasy where Test Kitchen editors 
retreat after a long day. It will be a premier digital 
destination and set for new cocktail video & social 
content. After Hours will also serve as a venue for 
industry, consumer and client entertaining, bringing 
drinks fans onto the set of their favorite series. This year 
for the holidays, we’ll refresh our popular cocktail recipe 
finder.


