
U.S. Media Kit 
2H 2022 



2 IN 3 
SAY SELF GIVES 
THEM ACCESS TO 
EXPERT THINKING

comScore Media Metrix (Multi-platform) United States, Desktop 2+ and Total Mobile 13+, July - Oct '21 monthly avg. 
ListenFirst, followers as of 11/30/21, includes FB, TW, IG, YT, TikTok. Adobe, YouTube Analytics, DFP, Partner Data, Facebook 
Insights, Twitter Analytics, Instagram Analytics, Snapchat Insights, July - Oct 2021 Monthly Average. comScore Media Metrix 
Multi-Platform, October 2021 vs. 2020, US, Time spent per visitor. comScore Multi-Platform//GfK MRI Simmons Media + 
Fusion 06-21/S21. SELF/Condé Nast Global Brand Tracker, Q3’21 Source

BRAND MISSION  SELF is wellness 
you can trust. Our core mission is 
helping people take better care of 
themselves and other people. By 
adhering to our values of accuracy, 
inclusivity, empathy, and 
community, SELF provides our 
audience with practical, 
easy-to-digest information across 
all platforms. In a time when 
personal health and public health 
are intertwined, SELF stands out as 
the authority in wellness.

"SELF aims to be a source of clarity and 
direction when it comes to health and 
fitness—whether you're a total beginner or 
have always prioritized wellness. We care 
deeply about making sure our audience has 
the tools they need to take care of themselves 
and their communities; our mission is to 
deliver relevant, relatable, highly-credible, and 
genuinely inspiring content every single day, 
and to serve as a platform for a healthier 
world." 

RACHEL MILLER, EDITOR IN CHIEF
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BRAND 
HIGHLIGHTS

CHECKING IN: THE CROSS-PLATFORM FRANCHISE As the 
trusted source for empathetic, accurate, and accessible 
wellness information, people are turning to us now more 
than ever before. Checking In supports our audience 
through the mental, emotional, and physical challenges 
they’re facing today, everywhere they’re consuming 
content.

FUTURE OF FITNESS Fat positivity and body neutrality have 
come a long way in our diet-obsessed culture, but we still 
have a lot further to go. As the pioneer in inclusive health & 
wellness, SELF is taking trailblazing steps to ensure the 
fitness industry becomes a place where all bodies feel 
accepted and welcome.

WINTER OLYMPICS | FEBRUARY This winter, all eyes will be 
on Beijing for the 2022 Winter Olympic Games—and SELF 
will be there to catch every second of it. From daily coverage 
of events to five cover stories that will be simultaneously 
released ahead of the Opening Ceremonies, SELF will 
highlight the powerful journeys of female athletes. 

CONDITIONALLY | EVERGREEN SELF is an award-winning 
brand with a trusted voice for actionable health content 
that’s human-focused & science-backed. With a 
differentiated, multi-dimensional, cutting-edge, 
cross-platform condition center, we’re elevating our health 
expertise with an innovative, interactive subsite experience, 
robust condition-specific video content, an ability to listen to 
condition content in audio form, targeted newsletter 
extensions, condition-specific “community” extensions, and 
a certified medical advisory board.

THE FUTURE OF MENTAL HEALTH SELF has a long history 
of covering and destigmatizing mental health topics well 
before mental health and the idea of “self-care” became a 
mainstream term and started populating our social media 
feeds. We believe mental health is just as important as 
physical health and that a healthy mind is crucial to a 
healthy body overall. This May, we’re looking at the frontiers 
of mental health care covering topics like: Psychedelic 
therapy, MDMA therapy, ketamine therapy; therapeutic 
video games and VR; behavioral health apps; any new 
drugs, tech, or modalities with serious promise; pioneers 
challenging status quo (e.g. working to democratize clinical 
research or increase access to therapy or rethink our 
diagnostic paradigms for mental illness)

@SELF ON TIKTOK After relaunching its channel in 2020, 
SELF has become a viral destination on TikTok, amassing 
over 800K followers and tackling tough topics on sexual 
wellness, fitness, and beauty. Beyond consumer acclaim,  
SELF has been recognized by TikTok as a partner in their 
Creative Learning Fund.


