
Business Principle: Being Responsible Content Creators and
Journalists

IP Principle

At Condé Nast we are in the business of creating content in all formats,
providing collaborative partnership with our world class creators as well as
platforms in which to showcase their work. Because of this, Intellectual
Property (or, “IP”) is at the heart of everything we do. This applies to all
brands, divisions and departments within Conde Nast, including Conde
Nast Entertainment, throughout the world (collectively, “Conde Nast” or
the “Company”).

The historic success of Condé Nast has been built on the capture,
combination, development, production, promotion and distribution of
our collective and individual IP. And as we look to our multi-format future,
it is more important than ever that we continually take steps to secure
and clear rights for the fullest possible range of uses. Having done so, we
must keep the Company’s IP assets original, exclusive, and confidential
and protect and develop them further, whether they are created by our
colleagues or third parties with whom we work.

Combining Company and Employee IP

As a company, we are fortunate to own some of the world's strongest
brands. As colleagues, we all benefit from this, as we also do from the deep
reservoir of knowledge about how to develop great content and deliver it
to consumers in multiple formats.

But our continued success relies on our ability to combine the IP already
owned by the Company with new IP being continually created by our
people and/or acquired from third parties.

This means we need to attract, retain and cultivate the best creative talent
and provide that talent with the conditions to create, the platform to
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perform and the channels to amplify.

As we do this, it is essential that we foster an environment that nurtures
and maintains an artistic environment built upon the principle of freedom
of expression, whilst at the same time continuing to exploit our IP for the
benefit of Conde Nast.

External Creative Opportunities

We recognise that creative people require flexibility in how they work and
progress their careers.

We also recognise that from time to time there may be opportunities for
colleagues to express and develop their talent outside of our organisation
and that there may be occasions where it is appropriate and beneficial for
such external work to be undertaken.

For example, Condé Nast colleagues may be presented with
opportunities to make creative or business contributions such as writing
a script, book or article, featuring in or producing a video or providing
business, fashion, creative or artistic consultancy to a third party.

However, the Company needs to ensure that such outside work does not
create any conflicts of interest and/or result in loss or damage to the
Company (including, but not limited to, misuse of its intellectual property
or confidential information). Outside work in the creative, media or
entertainment space could give rise to such conflicts.

For this reason, we ask all employees to seek approval from their manager
(who must in turn seek advice from a Designated Approver as defined in
the Business Principles) for any outside work undertaken by the employee
that may be viewed as an actual or potential conflict of interest, including
any outside work for a competitor or that could otherwise be deemed
competitive with one or more of the Company’s brands, content, products
or services. If such outside work is approved by the employee’s manager,
we also require that the employee declare such outside work on a
Conflicts of Interest Declaration Form, which will be reviewed by the
People/Human Resources department for final approval of such outside
work. Employees must complete a Conflicts of Interest Declaration Form
each time they are considering outside work (whether employment or
freelance) that may create an actual or potential conflict of interest.
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For more information, including additional rules and requirements
applicable to outside work, please consult the Outside Work section of
Principle 5 of the Business Principles and the Conflicts of Interest
Policy.

In the absence of any express written agreement to the contrary, the
presumption is that any IP created by colleagues in the course of their
employment will be owned by Conde Nast. You may not transfer or
purport to transfer any intellectual property of the Company without the
prior written approval of Conde Nast Legal & Policy.

The IP Principle in Practice

The IP Principle talks about the importance of Conde Nast owning all
the intellectual property that an employee generates from their work.
Does this impact the pay I receive for working on projects or content
outside of my brand but still within a brand owned by Conde Nast?

This area is subject to future review and we aim to announce proposed
changes in the future. The Company retains discretion for designing the
best reward programmes that incentivise employees. At this point, there is
no change to your existing compensation or reward arrangements.

I would like to post certain Conde Nast content on my
personal Instagram account? May I do so?

Use of any Conde Nast brand assets, including for example any
copyrighted materials, trademarks or logos, requires prior approval from
the Conde Nast Legal & Policy and Communications teams. However,
employees can repost and share any content posted from Conde Nast
social channels, provided they comply with the Business Principles and
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